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What is Roblox? Roblox is a virtual universe and user 
generated gaming platform.  What does this actually mean?
It’s an online platform where millions of people go every day 
to play, create, and share experiences with friends.

Why does it make sense for brands to venture 
onto this gaming platform right now?

300 million 
monthly active 

users

Reaching new 
audiences

Future proofing 
your brand with a 

gamified narrative

Want to learn 
about Roblox?

Average time spent per day on Roblox is 2.3 hours! 16 Billion
engagement hours in Q3’23. Time spent on Roblox surpasses 
TikTok & YouTube by 43%

Roblox is the next-generation social media platform

Brands are rapidly adopting the platform with 140% 
growth in the last 12 months

Who is playing Roblox? 300 Million active users. 70 million 
DAU. +48% growth in DAU in the last 2 years

What brands need to know 
about Roblox in 2024

Sources: Roblox, Statista, McKinsey

daily active users
(20% YoY)

70M
Roblox

Tiktok

Youtube
average min per day

150 mins

107 mins

67 mins

Watch Here

1.8B
visits to branded 
games on Roblox 

in 2023

2019 2020 2021 2022 2023
minutes spent in 

branded games on 
Roblox in 2023 Brand Activations on Roblox since 2019
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Platform

Content TEXT

BLOGGING

2000 2010 2020 2030

SHARING STREAMING
IMMERSIVE 

EXPERIENCES

“DIARY”

IMAGE & VIDEO CLIP

“EXHIBITION”

LIVE STREAM

“BROADCAST”

Progression of Social Media platforms

VIRTUAL SPACES

“PERFORMANCE”

Male
51%

Female
40%

Demographic

Age Breakdown

45%
12 and under

15%
13 - 16 years

40%
17+ years

Unknown
9%

self presented as

Odeeo unlocks the power of gaming 
audiences we’ve created a non-interruptive, 
player-approved way for advertisers to reach 
consumers at scale through in-game audio.

In-game Audio 
Advertising

3.1 billion
global gamers
are listening

In-Play Ad Units for your ears:
Audio plays as the player continues the game! 

Already Integrated

Mobile Games reach all ages 
and backgrounds of players - 
and they are more receptive 
to brand advertising 

Mobile Games reach all ages and backgrounds of players - and they are more receptive to brand advertising 

What you’re listening for:
In-game audio delivers what advertisers need - and can’t get in other audio placement

72%
play with
sound on

61%
prefer audio to
other formats

© Sonic ODEEO Ltd.

7.5M DAU
And Growing

70% / 30% Android / iOS Globally

90 % / 10% System Initiated / Rewarded

36%
Attitudes toward brands are on average 36% 

higher among players than non-players 

100%
VIewability

80% +
Listen Through

1.5%
CTR

Traditional entertainment

Reading

Listening to music/audio/podcasts

Watching broadcast TV

Streaming movies/series

Social networks

Engaging with video games (content)

Modern entertainment

% Leisure Time Spent per Week per Entertainment
Platform (Outside of Work) 

Base: Total online population

* Newzoo’s Consumer Insights Games & Esports 2022 

Gen Alpha Gen Z Millenials Gen X Baby Boomers

11%

13%

18%

18%

18%

21%

11%

17%

14%

19%

23%

17%

12%

16%

18%

20%

21%

14%

12%

16%

25%

18%

18%

11%

14%

16%

36%

16%

12%

6%

Gen Z & Alpha Favour Roblox & 
Fortnite over Social Media

Sources: Roblox, Statista, McKinsey

daily active users
(20% YoY)

monthly
active users70M 231M

Time spent on Roblox & Fortnite 
surpasses TikTok & YouTube by 43%

Roblox

Fortnite

Tiktok

Youtube
average min per day

150 mins

98 mins

107 mins

67 mins

Top Mobile Genres

Top mobile game genres in 2023

in 2023 by revenue

Role Playing1

Puzzle2

Strategy4

Idle5

Adventure3
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Flock Reduction SA

Page posts

Flock Reduction SA, with 13 years of expertise, offers tailored and innovative solutions for bird infestations.

Show all details

Consumer Services • Johannesburg, Gauteng • 66 followers • 2-10 employees

MessageFollow ...

Overview

Home          About          Posts         Jobs          People

Flock Reduction SA, a seasoned and innovative leader with 13 years of hands-on experience in bird 
management, provides tailored solutions for bird infestations. As pioneers, we hold exclusive distribution 
rights for a groundbreaking contraceptive program in South Africa.


